Customer Satisfaction
e

Likelihood to Recommend Service N

Per cent _
Very Likely Customer Profiles
Overall Mean Score B 4204, Most Likely To Recommend:
*4 years+ customer length
*Conference Calling users
) *Toll Freeusers
Length of Time *Virtual Officeusers
1year 38% «Central region customers
2years B 45% Least Likely To Recommend:
1 yearscustomer length
*DSL users
3years ) :
y 38% *Voicemail users
sVirtual PBX users
4years+ 4.0 46% *South region customers
1 2 3 4 5
Very Somewhat Neither Somewhat Very
Unlikely Unlikely Likely Likely
Mean Score

Base: TS
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Customer Satisfaction

Satisfaction with Performance N

Good Listener 4.26
Bill Is Under standable/Easy To Read 4.22
Offers Good Value For The Money 4.20
Honest And Str ai ghtfor war d Communication 4.14<__I]I Driver
Suggests The Right Services To Meet My Business Needs 412
Bill Is Accur ate 4.00
Service Reliability 3.97 I]II Driver
Has A Good Wor king Relationship With My Company 1.91 I]II Driver
Is A Technol ogy L eader .90
Easy To Reach A Live Person On The Phone 88
Single Sour ce Provider For Voice/Data Services 3.81
Resolves Problems In A Timely Manner 1<:|]|I Driver
Keeps Me Infor med About New Ser vice Offerings
| | |
1 2 3 4 )
Very Somewhat Neutral Somewhat Very
Base TS Dissatisfied Dissatisfied Satisfied Satisfied
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Customer Satisfaction
e

AttributesMost Liked N

39%

Good Competitive Rat

Friendly/helpful customer servic

Fast/timely repair
Good/like servic 7%

Easy to contact customer servic

Good/like combined services/bill 4%
0% 25% 50%
Percentage Response Note: Multiple Response
Base: TS Lessthan 4% not shown
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